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Four Characteristics of a Good Business
In the provided case study, Mr. Warren and his partner Charlie Munger believe that the Coca-Cola company is an example of a perfect business. The case study discusses why they think that Coca-Cola can be termed as a perfect business, narrating different aspects that prove that it is a perfect company. Therefore, based on the article, there are four fundamental traits of a business that need to be evident so that a business can be considered as a good business or, in other words, a perfect business.  
The first characteristic is the ability to be appealing to both the old and the young people (Vom Brocke et al., 2018). Notably, Mr. Warren stated that the reason why Coca-Cola has remained relevant since 1885 is because they got one thing right, that is, they created a particular characteristic for their beverage, and that is ensuring that their product largely appealed both the young and older people, hence producing high rates of sales returns on sales. Besides, they created a non-alcoholic which appealed to a wider audience, preferring the beverage to be cold rather than hot, blend with the climate effects. The second characteristic is producing a unique product that competitors cannot imitate(Vom Brocke et al., 2018). Notably, when Coca-Cola was launched into the market, it was characterized by one unique trait: it had a trading name. This ensured that the brand stood out from others. Besides, the Coca-Cola company has kept their ingredient components for their product a secret, making it hard for their competitors to imitate their product. 
The third characteristic is that the business must be sustainable, generating huge returns on the investment(Vom Brocke et al., 2018). Notably, Coca-Cola produces a product with all the possible traits for huge consumer appeal and flexible enough to be sustainable. For instance, they added sugar for food value, caffeine for those extra stimulants, included a dark color to look like coffee, which is a popular beverage, and included carbonations as well as a bit of fizz for appeal and appearance. This aspect is the reason behind the huge consumer rate for the Coca-Cola product. In return, this generates for the company huge returns. Besides, to ensure that the profitable return rate for their product, they also ensured that their product's price is substantially above unit cost, hence producing a huge return rate on the investment. 
Lastly is having good leadership, which is a fundamental trait for a good business(Vom Brocke et al., 2018). Notably, since 1885, Coca-Cola has remained a dominant brand in the United States and around the globe, with its product being sold in almost every country in the world. Notably, due to the dominancy of Coca-Cola products, the termed coca-colonization was formed. However, the dominancy and market monopoly which Coca-Cola has created for all those years is because the company was founded under very good leadership. Hence, this has been passed all alone, making the company dominant for all that long, and this has been one of their competitive advantage sources. 
Four Companies Regarded as having the Characteristics Listed
While evaluating the above characteristics, four companies match the discussed characteristics. The first company is Apple Company. Notably, Apple Co. manufactures Apple products such as the MacBook, iPod, iPhone, and iPad. One key characteristic of Apple products is that they are user-friendly; hence their products can easily be used by both the old and the young people, making their product appealing. Besides, Apple product offers unique products which suit their consumers' needs and want to make them patronize their products (Nadkarni, 2017). This, in return, earns them a large market portions share compared to their products. The second company is the SM Investment Corporation, a group of companies ranging from banking, retail, property, and mall operations. Notably, this has helped SM establish market dominance due to their different investment. This also helps the company generate huge returns due to the fact that they have invested in different businesses, which give them huge return (Tsuda & Ando, 2017). 
The third company is Amazon Inc., which is a multinational company based in Washington, United States. Notably, because Amazon has created appealing products for both young and older people, this has attracted many customers to purchase their products. In return, this generates huge profits for the company, making it one of the most valuable companies in the globe.  In addition, Amazon has an exemplary leadership which has propelled it to its current state(Nadkarni, 2017). Lastly is Walmart, which is primarily focused on the retail industry. Notably, Walmart has been described by many as the best retailer in the world. This is because the company has established one of the best retail services, with a good leadership hierarchy. Due to this, Walmart has become dominant in the retail sector, and in return, they have been able to make huge profits due to their appealing aspect (Meeks & Chen, 2017). Besides, these retail shops appeal to both the young and the older people because of their uniqueness in meeting their customers' wants and needs.  
Factors that Change Supply and Demand for Products
Notably, the supply and demand for products are characterized by several factors. This includes a decrease in the production cost. This means can be due to the lower cost of raw materials. The second factor is workers' productivity. Notably, if workers become hard-working and motivated, then there will be a significant increase in both supply and output (Katz & Murphy, 2017). The third factor is technological improvements. Notably, technology has been one of the key influencers of supply and demand because every consumer wants the current product in the market in terms of technology. Lastly is government subsidies, whereby an increase or decrease in government subsidies will reduce or increase the cost of a good, affecting both the supply and demand of a product. Therefore, when the demand for a product is lower, that means that there is a price increase. As a result, this increases the supply. However, the demand for different products responds to supply differently due to the quality of the product(Katz & Murphy, 2017). Hence, due to this aspect, some products’ demand become lesser sensitive to prices than others.
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